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Assignment 1



Discuss themes with you group. 
What theme is right for you?1

2

3

What problems do you want to solve? Mobile 
Friendly?

With each problem, explain why is it important 
and how it can be addressed?
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Value Proposition

UX

1. Identify key objectives and desired outcomes

2. Identify corresponding critical aspects of the 

user experience

3. Identify the design work that can be done



Created by Peter Thomson

https://www.peterjthomson.com/


Value Proposition

What do you do?

Who is it for?

How will it help?

Why you?

A promise of the value you can deliver; a sharp product definition 
that highlights the key aspects of it.
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User groups
Your Users

Set of characteristics
Based on statistics
General

Demographics:

● Age & Gender
● Country & Language
● Education
● Occupation
● Residence
● Income
● Family status
● Size of a family
● ...

Other Characteristics:

● Means of transportation
● Music preferences
● Hobbies
● Food preferences
● Device preferences
● Fashion & clothing style
● Haircuts
● Sport preferences
● ...
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Your Users
Personas

Fictional character
Based on statistics

Specific● Persona Group 

● Fictional name

● Job titles and major responsibilities

● Demographics (age, education, family status, etc.)

● The goals and tasks when using the product

● Physical, social, and technological environment

Best practice: 3-5 different personas

Reading: The origin of personas by Alan Cooper

Important for:

● Building empathy and relating to users
● Communicating design goals
● Staying focused of design goals
● Supporting decision-making 

https://www.cooper.com/journal/2008/05/the_origin_of_personas


https://www.mockplus.com/blog/post/ux-persona-examples

https://www.mockplus.com/blog/post/ux-persona-examples


https://www.smashingmagazine.com/wp-content/uploads/2014/06/03-persona-pile-opt.jpg



Your Users - Circles of Influence



User groups Personas

Your Users

Set of characteristics
Based on statistics
General

Fictional character
Based on statistics

Specific


